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No matter what a person learns on our site, the
most important factor in their decision to us is
their first contact with one of our employees.



Be consumer-focused.
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Be integrated.
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Autumn Years: 8%

(114)*

Thriving Boomers: 7% Singles & Starters: 8%

*Hopkinsmedicine.org Over Indexes vs. Industry
Source: Hitwise 12 rolling weeks ending 10/1/16
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Be where they are. AW

77% of health activity begins here  Search *
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What are they lool
 conditions or disi
e treatments or proc
» names of doctors ol

health professionals

Source: Pew Internet, The Social Life of Health Information, 2012
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55% of searchers click on the first 3 positions Iin
Google.
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Source: moz.com/blog/google-organic-click-through-rates-in-2014
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hopkinsmedicine » Following

hopkinsmedicine Repost from @allchildrens

When a child has a critical iliness the thought
of falling behind in school shouldn't be added
stress for families. Our Patient Academic
Services team connects hospitalized students
with the lessons they need to keep up with
their classmates.

#AIChildrens #AIlIChildrensHospital #pediatric
#childrenshospital #forthekids Fkidshealth
#pediatrics #childrenshealth #5tPete
#FigersstPete

madds.deleon Love this initiative
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Be mobile.

65% of health-related
traffic on our site comes
from a phone or tablet.
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Fats and Your Food:

Striking a Heart-Smart

Balance
Learn the difference between good fats
and not-so-good fats to boost your heart

=




What can | help

you with?
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