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IMPORTANT NUMBERS 
AND WEBSITES
Provider Services 
410-424-4528 
1-800-808-7347

Care Management 
410-424-4480 
1-800-261-2421

Provider First Line 
1-888-819-1043

Mental Health Services 
1-888-281-3186

Pharmacy Services 
410-338-3300

Health Education 
410-762-5348 
1-866-391-1870 
kwatson@jhhc.com

US Family Health  
Plan Website 
www.hopkinsmedicine.org/usfhp

FOR YOUR 
INFORMATION
Claim Submissions 
US Family Health Plan 
P.O. Box 33 
Glen Burnie, MD 21060-0033

Appeal Submissions 
US Family Health Plan 
P.O. Box 0203 
Glen Burnie, MD 21060-0203

A ring tone with the theme song to “Mission: 
Impossible” reverberated through his office. The 
owner studied his cell phone, excused himself 
and took the call. This mild mannered man 
from Europe’s southeastern country of Bulgaria 
chose a ring tone that ironically epitomizes his 
career, except for one thing. It should be entitled 
“Mission: Possible.”

Johns Hopkins HealthCare’s newest Medical 
Director, Dr. Nikolay Tchopev, drove from 
Michigan on a Saturday and started his new posi-
tion at JHHC the following Monday. Before arriv-
ing at this moment in time, however, Dr. Tchopev 
has continuously maintained his role as a busy, 
dedicated medical practitioner and managed care 
professional.  	   

Dr. Tchopev, who prefers to be called Dr. Nik, 
has a long list of credentials that have prepared 
him for JHHC’s unique challenges. 

“In 2004 I started as a fulltime Associate 
Medical Director with Molina Health Care of 
Michigan; a publicly traded, for profit Medicaid 
HMO. I continued with my clinical work at 
urgent care facilities. Subsequently, I started as a 
part-time clinical instructor with MSU (Michigan 
State University),” said Dr. Nik. 

Dr. Nik, who is double-boarded in two special-
ties, Internal Medicine and Pediatrics, is also a 
fellow of both the American Academy of Pediatrics and the American College of 
Physicians. 

After Dr. Nik completed his combined residency at MSU, he went into pri-
vate practice with three other physicians. He was a full-time partner and was on 
the staff of the William Beaumont Hospital, a hospital that’s been ranked in the 
top three percent by U.S. News and World Report magazine.

During that same time period, Dr. Nik successfully juggled many responsi-
bilities. He earned his Masters of Business Administration degree in Medical 

“I’m not going to make 

any ethical compromises 

when it comes to patient 

care or standards of 

medical care.”

… Dr. Nikolay Tchopev

From Bulgaria to Glen Burnie via Michigan
New Medical Director Sets Sights High 
by Donna L. Chase, Communications Coordinator

continued on page 4
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USFHP at Johns Hopkins Co-payment Comparison  
Chart for Select Therapeutic Classes
Effective June 1, 2007

Tier 3 co-pay ($22) Tier 2 co-pay  ( $9) Tier 1 co-pay ($3)

Antilipidemic Agents

Crestor®
Caduet®

Lipitor®
Vytorin®
Lescol XL®
Altoprev®
Advicor®
Niaspan®
Zetia®

Simvastatin
Pravastatin
Lovastatin

Monophasic Oral Contraceptives  
with 30mcg Estrogen

Seasonale®

Yasmin® Levlen 28® (generic)
Lo/Ovral® (generic)
Orto-Cept® (generic)
Loestrin 1.5/30® (generic)
Loestrin Fe 1/5/30® (generic)
Loestrin Fe 1.5/30® (generic)

Monophasic Oral Contraceptives  
with 35mcg Estrogen

Ovcon 35®
Ovcon-35 Chewable®

Ortho-Cyclen® (generic)
Ortho-Novum 1/35®(generic)
Modicon® (generic)
Brevicon® (generic)
Demulen 1/35® (generic)

Monophasic Oral Contraceptives  
with 50mcg Estrogen

Ovcon 50®

Necon® (generic)
Ortho Novum 1/50® (generic)
Demulen 1/50® (generic)
Zovia 1/50® (generic)

Triphasic Oral Contraceptives

Estrostep Fe®

Ortho Tri-Cyclen Lo Ortho Tri-Cyclen® (generic)
Triphasil® (generic)
Tri-Norinyl® (generic)
Ortho Novum 7/7/7® (generic)

Attention Deficit Hyperactivity Drugs

Focalin®
Focalin XR®
Daytrana®

Ritalin®
Adderall XR®
Concerta®
Ritalin LA®
Metadate CD®
Straterra®

Methylphenidate

Topical Antifungal Drugs

Vusion®

Miconazole
Clotrimazole
Nystatin



More and more the HEDIS* measures are moving 
away from merely counting the number of tests 
performed, but also adding information about the 

result of the test.  

A case in point would be an A1c for a diabetic.  The 
health plan can determine if the A1c was performed by a 
claim for the test itself.  However, the measure now requires 
that information about the level of control be collected and 
reported regarding the percent of diabetic members whose 
diabetes is under control (A1c <7) and the percent of diabet-
ic members whose diabetes is not under control (A1c > 9).  

Until recently, the level of control was available only 
through medical record review.  As a major step toward 
collecting more information through claims submitted by 
providers rather than through medical record review, the 
National Committee for Quality Assurance (NCQA) and 

the American Medical Association (AMA) have developed a 
set of procedure codes. The Current Procedural Terminology 
(CPT) Category II codes are specific to the HEDIS mea-
sures, and report such things as LDL-C level, A1c level and 
even blood pressure level.  

Johns Hopkins HealthCare (JHHC) is working with 
laboratory providers to collect some of this information. 
Physicians are also urged to add a line or two to the claims 
they submit in order for these items to be measured through 
claims data rather than having to visit the physician’s office 
to do medical record review.  Thus, a claim that included the 
procedure codes 3046F, 3048F and 3077F would indicate 
that the member’s A1c was above 9%, his/her LDL-C was 
below 100 mg/dl, and his/her blood pressure was >= 140/90 
mm Hg all without a visit to the provider’s office.  

*Health Plan Employer Data and Information Set (HEDIS) 
is a group of quality measures that most health plans are 
required to report each year.  The information for these measures 
comes from two sources – the claims/encounters that are submit-
ted by providers on an ongoing basis, and the medical records in 
the offices of physicians.  

Information compiled by Barbara Bourne, Ph.D., JHHC HEDIS Program Manager

Toward Collecting  
Patient Data

When you conduct 
business with Johns 
Hopkins HealthCare LLC, 
please note that we do not 
need the member’s  Social 
Security number.  Please 
refrain from including their 
Social Security number(s) 
on all documents.  We only 
need the member’s Unique 
Member Identification 
Number.  Thank you!

For Our 
Providers...

Smoking Cessation:

New Means

What’s New to Help Your 
Patients Quit Smoking

Did You Know? Telephone “quit lines” have been shown to increase 
smoking cessation success rates by up to 50 percent. 

The Maryland Tobacco Quitline, introduced in July 2006, offers individualized 
coaching by caring, highly-trained tobacco treatment specialists, many of 
whom are former smokers. A personal coach will help your member develop a 
personal quit smoking plan, provide ongoing support throughout the quitting 
process, and send them a free Quit Guide in the mail. The quit line at 1-800-
QUIT-NOW, is available between 8am – midnight, 7 days a week, or online at 
www.smokingstopshere.com. This quitline is a free and confidential service for 
residents of Maryland and is provided by the Maryland Department of Health 
and Mental Hygiene.  

Karie Watson, the USFHP Health Educator, is also ready to help.  She is 
available to talk to your members about the smoking cessation strategies that 
might work best for them, and can provide them with other smoking cessation 
resources.  She can be reached 1-866-391-1870 or kwatson@jhhc.com.
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Management from the University of Massachusetts. He 
also garnered his Practice Management Fellowship and 
received his Six Sigma Green Belt*. 

 As for his position as Medical Director, Dr. Nik is well 
aware of the challenges that await him in his new position.

 “This is definitely a challenge having three lines of 
business. Trying to balance them among different patient 
populations, legal environments, regulations and somewhat 
different stakeholders are some of the many aspects that 
make this opportunity so unique”, stated Dr. Nik. 

When it comes to goals, Dr. Nik is focused on both his 
professional and personal mission.  

 “My short term goals are to get to know the people 
here, as well as the company. I want to learn what their 
priorities are and how my goals can fit with theirs and the 
company’s.

“In addition to finding one hundred percent professional 
satisfaction, I hope I can align myself in a successful way 
with the company’s strategic objectives and contribute to 
its name branding (Johns Hopkins).” 

Dr. Nik also has a special message for the provider com-
munity that he has, and will be, working with.

“I would like to keep the lines of communications open 
all the time. I’d like the providers to know that due to my 
clinical background and ongoing clinical involvement, my 
double-board certification, and my current position, I can 
really balance the challenge of being a good, fair, and clini-
cally reasonable medical director,” said Dr. Nik.

 “I’m not going to make any ethical compromise when it 
comes to patient care, or standards of medical care. My ulti-
mate goal is to work with the providers and to make them 
comfortable with the thought … that I’m one of them.” 

Dr. Nikolay Tchopev, a family man, is married to Bobbie. 
They have two children; Zac, 16 and George, 12.

* Six Sigma is a methodology for pursuing continuous 
improvement in customer satisfaction and profit that goes 
beyond defect reduction and emphasizes business process 
improvement in general. 
 -Definition derived from “Implementing Six Sigma: Smarter 
Solutions Using Statistical Methods, Second Edition” by 
Forrest W. Breyfogle III

Dr. Nik, Continued from page 1


